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This book was one of the more comprehensive, and straight-forward
guides on marketing, and branding that | have read thus far. Branding is
a seminal guide that should be considered a mandatory study. It pro-
vides guidance on creating, implementing and measuring campaign and
activity strategies. Additionally, exploring topics like brand positioning,
brand personality, brand identity, and creating online branding, this
book contains real world case studies. Practical, supported by relevant
examples, and actionable, this book can also give you an essential

direction in today’s marketplace.

Asst. Prof. Dr. Duangtip Chareonrook

Associate Dean of Internationlization; College of Communication
Director of Communication Arts (International Program)

Former Duputy Director International Marketing Office;

Rangsit University
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