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F0NTUNRIUIFUADUIANAWLAZIUIAEDN (FED.) (2558) IHHEINYDINT
Auand Aeynisnssufiifiendeeiunsmeiud wisuimalesaslduguslnaau
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WAn JAUan Wiagaay sansansziimesduanle weshulvainsdudndnnash
Tnagfiuan (Retailers) Foifiugingshafivannenaninainnsduan

ANNMINEDYEIAIRIANEUIN MsAUAnAe mwihAanssuiiiisndas
fumsimihedudgylna vilaa aiesiseey uiduslaalasnse weldglas
vilna AlahUanevialdlunivgina lausnunmezioenesingg 15y Suf viouuy
fivrhau wazwoulifiviihiu ldun onedussuladsie wu sl duamunsy
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anANTIiNINTaRUALDY
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FUAWINDINTER
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panean wiunasosaauazaefusmll ATndudesldsziriu dwould

NNUN
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2ava lgnvluIAITILazfilay deimuuaIa LUy

6. 37uANT Janvuzmahaum [Waneluigusy withue Ieefidnsuznmah

svdumdvuslnaiithy wazlifenuudusulumahlvaeludsaszi

1.2.2 gshedufnuuuasiolvsi (Modern Trade)
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fianwuzuanshii eRsUaUBIANFBINTPBRLS LNALATNANIAEuMS

o

Wundn aansativdszindusnudnasislvafiu 7 Ussinnde
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misthuna Audismihifunguiuduouysmvia wusiengn feudnszane
dudn sindvagnavilewderuiiioviifieansouinns wu ind guesiduimes wmald
ladia (Husiu

2. WIASINAUAT (Department Store) afufmuaInians ﬁﬂ@‘?@ﬂgﬂiﬂm\a
Taflay Wiududiifiauawd nendaudege faudnhdhansmlszmauaznin
Tutsema mannusvHuiduanumsnn wazdwinenuessuinissgufingluuy
U FvasIndumifunsa weznead Weasswdudlsduau Hudu

3. fuasusiin (Supermarket) Suhedufnguenms uavpavldsza

v v
&, S & A

fwdunan Hudvssinniifinefiseeginouuiudasy avegluieasmiud wu

< <

@ A < ¢ & a ' -4 [ v
NoUaYLUDINNILNA FARININA LANLIAY LTuAU

U

4. 5 uszanie (Convenience Store or Gas Store) LHusurmyUans
Huimunadniign suayszanm 15-500 M39wAs WUy mausmsiams
fiussiy AudiiTmihifunguenvnsuazaaeldisziiusnnududniasnii 5,000
s8ms dwlvgHuazmndensznelmagusuviauvassusurosauinly gy

IS LAWY WWAANSN aadau JO0nd lada Bndwsa tiusu

5. 5rududnlusunisanese (Cash and Carry) sukuumsane iuudesifiu
sBndwdidiende ulalas FngUszavdfsdemnaliandndaduiwmuindesg
usisiaMsugviuiiinndu Fvidea sz ldusindnld Senarpamdumasn

Yanlugduuuivas wWiunedudaangnannuuing

6. SuAUAnIFUALRWIZDENNRIDRUANLAE (Specialty Store %38
Brand Specialty) wWiusnedudiamzsuiiigaunm siengs whusnsfudiams
wpsudauey Swinendlduuzih Auflaneyszanm 200-1,000 Mg e
Tuunsvgnsulvg) wu wanedue niag nsu Judu
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azadeumUAnoedudianizedy winiududnangn Sudesuannvanelu
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fuf 1,000-6,000 MeM3 1@y lanlus Jmsud Hudu
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